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The charts displayed in this section present the top 10 Designated Marketing Areas for 

John Tanner State Park and F .D. Roosevelt State Park is hot clusters. Researchers calculated the 

population for each of the top five clusters for each Designated Marketing Area (A DMA is a 

major media marketing defined by the A.C. Nielsen Company), then summed them and ranked 

them to determine which DMAs represent the best markets for these properties. The charts show 

the number of people living in the DMA that fall within that property's largest cluster. The 

numbers change between the charts because each property has different combinations of clusters­

potential visitors living within each DMA. Armed with this information, tourism developers can 

more easily determine where to focus their marketing efforts. 
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Top 10 DMAs for Franklin D. Roosevelt State Park's Hot Clusters 
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Top 10 DMAs for Franklin D. State Park Camping Visitors Top Clusters 
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Top 10 DMAs for Franklin D. Roosevelt State Park Cabins Top Clusters 
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Top 10 DMAs for John Tanner State Park's Top Clusters 
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Top 10 DMAs for John Tanner State Park Camping Top Clusters 
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Top 10 DMAs for John Tanner State Park Cabins Top Clusters 
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Theories of "distance decay curve" or spatial analysis explain the importance of distance 

traveled by each PRIZM ™ cluster. Distance decay curve is better known as trade area analysis 

that has for years been employed by the retailing industry. It can be described as the geographic 

expression of the principle of least effort-that individuals tend to make choices based on the least 

effort that they must exert. For example, if there are two grocery stores in your neighborhood, one 

five minutes away and one 10 minutes away, you will tend to go to the one that is only five 

minutes away unless you have a compelling reason (such as a sale) to shop at the more distant 

store. 

Trade area analysis identifies the geographic region from which a particular retailer attracts 

most of its customers, as well as defining the characteristics of those customers. This insight paves 

the way for more cost-effective target marketing. 

To apply this to tourism, take the example of the Fast-Track Families cluster for the state 

parks. The average distance traveled by this cluster is 86 miles. So when marketing to this 

segment, efforts should be focused first within this approximate radius of the state parks. If 

marketing funds are sufficient, more distant geographic markets could be targeted, but no more 

than twice the average distance traveled by the cluster. Distance-traveled analysis will also help in 

better understanding which clusters are more likely to use overnight accommodations, and which 

clusters are more likely to contribute to the local economy by spending money on fuel and food. 

Distances change for the same cluster between properties because, based on register information, 

this is the average distance the segment will drive to visit that particular property. 
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Franklin D. Roosevelt State Park--Distance Traveled By Top Clusters 
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Franklin D. Roosevelt State Park Camping Visitors--Distance Traveled By Top Clusters 
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Franklin D. Roosevelt State Park Cabins Visitors--Distance Traveled By Top Clusters 
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John Tanner State Park--Distance Traveled By Top Clusters 
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John Tanner State Park Camping Visitors--Oistance Traveled By Top Clusters 
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John Tanner State Park Cabins Visitors--Distance Traveled By Top Clusters 
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To use this information, first examine the top clusters and select those that would be most 

interested in what Heard County has to offer. Second, select target DMAs from top DMAs based 

on average mileage driven by the targeted cluster (see summary of top clusters). Third, identify top 

publications, newspaper sections, or radio formats for each cluster. Fourth, determine the cost per 

exposure to the targeted clusters for each type of media and select the lowest. Finally, design 

marketing materials to appeal to a particular cluster or groups of clusters. 

The top DMA for the state parks, including cabins and camping, is Atlanta. Distance 

traveled for is 86 miles for Franklin D. Roosevelt and 67 for John Tanner. A general rule-of-thumb 

is that at least some visitors will drive up to twice these distances to a destination. The following 

summary charts show the major clusters for each park and type of property (cabins or 

campgrounds), distance typically traveled by the clusters and major designated marketing areas. 

Highlighted are the major media markets that can be accessed when multiplying the distance 

traveled for the top cluster by two. 
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Summary of Franklin D. Roosevelt 
State Park Top Clusters 

Cluster Distance TopDMAs 
Traveled (miles) 

Fast-Track Families 86 Atlanta, GA (83 rniJ 
Country Squires 94 Charlotte, NC(330mi) 

New Hom esteaders 110 
\lVashington DC (725 mi) 

Big Sky Families 95 
Raleigh~Du rham I NC (500 mi) 

Nashville, TN (330mi) 
Goq.IS Co.u ntry 101 Richmond,VA (620 mi) 
Winners Circle 98 Tampa-St. Petersburg, FL (440mi) 

Country Casuals 85 Jacksonville, FL (33Q mi) 

Birmingham, At (155m;) 
GreenSboro-Winston SaJem, NC (415 
mi) 
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Summary of Franklin D. Roosevelt 
Camping Visitors Top Clusters 

CI.uster Distance TopDMAs 
Traveled (m iles) 

Fast-Track Families 68 Atlanta, GA(83mi) 

Country Squires 80 Washington, DC (725 mi) 

Big Sky Families 83 Charlotte, NC (330 mi) 

New Homesteaders 82 
Raleigh-Durham, NC (500 mi) 

Nashville, TN (330mi) 
God's Country 88 Miami-Ft. Lauderdale, FL(655 mi) 

Country Casuals 71 Rich rna nd,VA (620 mi) 
Tampa~St. Petersburg, FL (440mj) 

Winner's Circle 77 Orlando, FL (425 mO 
BlueB.lood Estates 89 J<3cksonville, FL (330.mi) 



Section 6 - How to Use This Information • 102 

Summary of Franklin D. Roosevelt 
Cabins Visitors Top Clusters 

Cluster Distance 
Traveled (miles) 

TopDMAs 

Country Squires 131 Atlanta,GA (83 mil 
1------------1--------1 

Fast .. Track Families 114 Charlotte, Ne (330 mO 
Second City Elite 215 R.aleigh-Durham, NC (500 mi) 

1------------1--------1 Nashville, TN (330 mil 
New Homesteaders 173 Washington, DC (725 mi) 

Orlandol FL(425tr1i) 

Tampa-St. Petersburg, FL (440 mi) 

West Palm Beach, FL (585 mi) 
Ft. Myers~Naples, FL (560 mi) 

Mobile-Pensacola, AL-FL (275mi) 
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Summary of John Tanner Visitors 
Top Clusters 

Cluster Distance 
TraVeled (ri1iles) 

TopDMAs 

Fast-Track Familles 67 Atianta,GAl53mO 
~-------------+----------~ 

New Hdmesteaders 73 Charlotte, NC.(300mi) 

81 ue Highways 61 
r----------+------I Rareigh~DurhamJ NO (465 mi) 

Nashville, TN (270rni) 

Shotguns & Pickups 112 Greenville-AshVille, SC.~NC (200 rni) 
r---~-~----+-----------I 

Cduntry<<:;asUal$74 ~irmjngharfJ,AL. (105 miJ 
r------------+----'----------I Greensboro-Winston Salem, NC(390 

Kid Country, USA 89 tni) 
r-----------+--------I 

Big Sky FamilJes 73 Lexington, KY (4QOmi) 

5
···.4 ... · Huntsville, AL (155mi) crossroad Villagers 

r-----------,---+--------I Mobile-Pensacofa, AL-FL (325 rhO 
Country Squires 74 
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Summary of John Tanner Camping 
Visitors Top Clusters 

Cluster DIstance TopDMAs 
Traveled (miles) 

Fast-Track Families 61 Atlanta, GA(53 mil 

New Homesteaders 45 Charlqtte, NC(300 mi) 

Country· Casuals 66 Nashville, TN (270 mi) 

Shotguns & PickupS 115 Raieigh~Durham, NC (465 mi) 

Greenville~Ashville, SC-.NC(200 mi) 
Big Sky Families 73 Birmingham,AL (105mi) 

Blue HighWays 50 
Washington DC (700 mi) 

Greensboro-Winston Salem, NC(390 
Kid Country, USA 87 mi) 

Country Squires 54 Lexington, KY (400mi) 

Crossroa.ds Villagers 40 
Huntsville, AL (155 mi) 

Movers & Shakers 53 
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Summary of John Tanner Cabins 
Visitors Top Clusters 

Cluster Distance Top DMAs 
Traveled (miles) 

Fast-Track Families 67 Atlanta, GA(53mi) 

Mayberry-ville 79 Charlotte, NC (300 mi) 

Red, White, & Blues 115 Nashville, TN (270 mi) 

New Homesteaders 142 
Raieigh~Durham, NC (465mi) 

Beltway Boomers 51 
Gr~~nville-AshviUe, SC-[\jC (200 mi) 

BirminghanJ,AL (105mi) 
Blue Highways 44 Tampa ... St. Petersburg, FL(510mi) 
Crossroads Villagers 33 Gre.ensboro-Wihston Sa.I.~m, NC (390 

Suburban Sprawl 39 mi) 

Kid Country, USA 37 
Orl~ndo, FL (495mJ) 

Country Squires 111 
Knoxville, TN (235. mi) 

American·Classics 43 

Gray Power 404 
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